


Based in Pennsylvania and captained by 3-time 5-star
winning master distiller, Barry Young, Boyd & Blair produces
award- winning potato vodka, rum and ready-to-serve
cocktails that stand a cut above the rest.

Leveraging locally sourced, premium ingredients and patient, 
methodical processes, each bottle is a testament to the level of 
care, craftsmanship and experience behind our distillery
door.

“The fact that Boyd & Blair Potato

Vodka, produced in a small distillery 

near Pittsburgh, PA, has won back-to-

back Chairman’s Trophies for the 

Unflavored Vodka category at

Ultimate Spirits Challenge is a

testament to its quality. To

convincingly prevail two years

running against the world’s finest 

vodkas from nations with storied 

pedigrees, such as Poland, Sweden, 

Finland, France, Russia and more, is 

nothing short of historic.”

-F. Paul Pacult, Spirits Journal

Who are We & 
Where do We Come 
From?
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available in plastic and glass



Proofed as proper cocktails
o ABV’s are 15-20%

Made with real ingredients
o Organic lavender florets 
o Organic house-brewed teas & local espresso
o Real juices 
o No artificial flavors, sweeteners, colors or additives

No cans, sophisticated
packaging that appeals to 
broader market

o Glass liter bottles - 11 cocktail servings each
o Plastic 200ml flasks – 2 cocktail servings each (perfect 

for golf, pool, beach & travel
o Non-carbonated

What makes ours 
better than the
Competition?











Five-star Boyd & Blair Potato Vodka 
with slightly bitter grapefruit, fresh lime, 
and a kick of ginger.

Five-star Boyd & Blair Silver Rum
with fresh-squeezed lime juice and
our house-made simple syrup.



What is
geo-fencing?
Geo-fencing refers to drawing a virtual 
barrier around a location. Users who
enter the geo-fenced location are geo-
tagged and filtered based upon on our
target demographic.

They are then served an average of 14 
ads per month on computer, tablet,
and mobile devices.

Media Tactics We Employ:

Geo-fencing & geo-tagging



Why geo-fencing?
Geo-fenced advertising is granularly targeted to meet our 
customers and likely purchasers where we’re at (specific
retailers with product availability) and subsequently drive
purchase intent.

It allows us to:

• Guarantee product availability based upon selection of
key liquor retailers

• Target customers of those retailers based on visit or
purchase history, ultimately increasing relevance of our
advertising

Media Tactics We Employ:

p

Geo-fencing & geo-tagging



Examples of geo-fencing ads



Epcot is using Boyd & Blair Cocktails
as a huge revenue driver, while 
decreasing significant labor & ingredient 
costs.

Growth potential – ongoing success story at 
EPCOT

Cocktail 2022 9 LE

Pomegranate Codder 260

Pumpkin Spice Mule 125

Blood Orange Cosmo 139

Lavender Martini 471

Grapefruit Mule 433

Mango Nectar Cocktail 552

Chai Tea Mule 246

TOTAL 2.226
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Epcot Festivals Cocktails By Month
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Our fan favorites are conveniently packaged in fours 
and are perfect for tailgates, travel, the beach and more. 

(4) 200ml plastic flasks/box

Blood Orange Cosmo Lavender Martini

Variety Pack
Contains: Blood Orange Cosmo, Keystone Tea, 

Pomegranate Codder & Lavender Martini

Our collection of six ready-to-serve craft cocktails comes 
beautifully packaged in a gift box.  

Tasting notes for each product are included on an “accordion” 
brochure made with heavy, textured card stock.

(6) 200ml flasks/box

4-Packs of flasks 6-Pack of flasks
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Shelf TalkersFloor Display BinCounter Display 




